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Tujuan daripenelitian ini adalah untuk mengetahui reputasi, biaya 
hutang, market to book ratio, tingkat pertumbuhan, ukuran perusahaan 
dan asset tangibility terhadap leverage.Dan untuk mengetahui perbedaan 
keputusan hutang pada perusahaan berskala besar, sedang dan kecil. 
 
Jenisp enelitian ini adalah penelitian kuantitatif dengan 
menggunakan data sekunderpada periode pengamatan tahun 2011- 2015. 
Purposive sampling digunakan untuk memilih sampel dan diperoleh 15 
sampel perusahaan setiap tahunnya, sehingga untuk lima tahun 
pengamatan diperoleh sejumlah 75 sampel perusahaan. Peneliti 
menggunakan analisis regresi linear berganda dengan bantuan software 
SPSS 16.0 for Windows. 
 
Hasil penelitian menunjukkan bahwa reputasi, biaya hutang, market 
to book ratio, tingkat pertumbuhan, ukuran perusahaan dan asset 
tangibility secara simultan berpengaruh signifikan terhadap leverage. 
Penelitian pengaruh secara parsial dengan tingkat signifikansi 5% 
menunjukkan bahwa reputasi berpengaruh positif dan signifikan terhadap 
leverage, biaya hutang, market to book ratio, tingkat pertumbuhan, asset 
tangibility dan ukuran perusahaan tidak berpengaruh  terhadap leverage. 
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THE INFLUENCE OF REPUTATION, COST OF DEBT, MARKET TO 
BOOK RATIO, GROWTH, SIZE AND ASSET TANGIBILITY ON 
LEVERAGE 
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The purpose of this study was to determine the reputation, cost of debt, 
market to book ratio, growth rate, size and asset tangibility to leverage.And 
to know the decision of debt on large-scale enterprises, medium and 
small. 
 
This research is a quantitative study using secondary data in the 
period 2011- 2015. The observations in purposive sampling was used to 
select samples and obtained 15 samples of companies every year, so for 
five years of observations obtained a sample of 75 companies. 
Researchers used multiple linear regression analysis with SPSS 16.0 for 
Windows. 
 
The results showed that the reputation, the cost of debt, market to 
book ratio, growth rate, size and asset tangibility simultaneously significant 
effect on leverage. Research effect partially with significance level of 5% 
shows that the reputation is positive and significant effect on leverage, 
cost of debt, market to book ratio, rate of growth, asset tangibility and firm 
size has no effect on leverage. 
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